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Bell ringing is only the half of it. Another 4,500
volunteers helped The Salvation Army with other activities
such as serving Christmas meals to the hungry, wrapping
gifts, visiting the elderly at nursing homes and helping
families pick out gifts at Salvation Army toy shops. 

One couple spent 40 hours straightening bills at Garda
Inc., the cash logistics company The Salvation Army uses
to count kettle donations. They were among 14 volunteers
per day who spent three hours making sure all those
George Washingtons, Abraham Lincolns and – God
willing – Benjamin Franklins faced the same direction
before being counted. “The couple was so committed to
this project and being part of The Salvation Army, they
came in to straighten bills on their 60th wedding
anniversary,” said Tom McKee, Salvation Army volunteer
services director. 

About 2,000 volunteers helped at toy shops, which served
11,750 families, or 31,000 children. In addition to the fun
part of toy shop – helping families “shop” for toys – the
volunteers also performed registration and data entry,
the front-end work that makes toys shops possible.  

As one Salvation Army social worker explained, no task
related to toy shop is unimportant: One lady that I
talked to at the Minneapolis toy shop helped me to
remember that we really make a difference. She started
crying and expressed to me how thankful she was for

our services. She said her four children – all under 7
years old – would not have believed in Christmas after
this year if it wasn’t for our program. She was
overwhelmed and so incredibly thankful. It really hit me
that without toy shop, she would not have been able to
provide toys for her young children. Hearing this
woman’s story made all the long days put in by our
staff and volunteers worth every second.

The Twin Cities Salvation Army sincerely appreciates
every volunteer who gave their time during the 2010
Christmas season.

“Our volunteers are a blessing,” Leedom said. “Our
ability to serve was 100 percent dependent on their
generous gift of time. Through their efforts, the love of
Christ became tangible to thousands of people who do
not know Him.”

Jenny Hagerty was one of

30,000 volunteer bell

ringers. She may live way

over in Somerset, Wis., but

that didn’t stop her from

ringing in the Twin Cities.

Dozens of volunteers helped fill 2,000 food baskets as part of The

Salvation Army’s “American Christmas Dinner” program. The

baskets were distributed to families across the Twin Cities Dec. 22.

donations due to the Dec. 11 blizzard, Cub Foods added to all
its radio advertising a message about giving to The Salvation
Army. Since 2007, the Twin Cities Salvation Army has raised
about 30 percent of its kettle income at Cub Foods stores.  

Ninety-seven $20 checks mysteriously popped up in kettles
across the Twin Cities. Turns out the checks were from
employees of New Hope-based Liberty Diversified
International. The portfolio management company gave 1,400
of its workers a $20 check to give to whatever charity they
wanted.

About 4,500 Salvation Army volunteers – excluding bell
ringers – gave their time during Christmas 2010. Thousands of
bell ringers gave 16,000 hours of their time Nov. 11–Dec. 24. 

CHRISTMAS
2010

The Twin Cities Salvation Army raised
$11.2 million during the 2010 Christmas season.

Donations made at 400 Twin Cities kettle sites reached nearly
$3.2 million.

Kettles at local Cub Foods stores alone raised $950,000. In
addition, after The Salvation Army lost $130,000 in kettle
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KARE 11 meteorologist Belinda Jensen was among dozens of local
celebrities to bell ring during Salvation Army Celebrity Day, held
Dec. 17 at Southdale Mall in Edina. Appearances were made by
Miss Minnesota Kathryn Knuttila, Minnesota Vikings defensive tackle
Pat Williams, former Vikings great Jeff Siemon, a host of local TV
and radio personalities and many, many others. Popular musician
Tim Mahoney added to the fun and festive atmosphere by singing his
heart out all evening. 

Minnesota Vikings defensive tackle Pat Williams threw a Christmas party
for 10 families in need Dec. 21 at the Central Ave. Salvation Army in
Minneapolis. He was joined by friend and teammate Kevin Williams, his
“Williams Wall” counterpart. Vikings mascot Viktor also joined the fun as
the team of Vikings gave away piles of presents, signed autographs and
posed for photos. Prior to the event, the families feasted on a Christmas
dinner courtesy of Famous Dave’s and Noodles & Co. This was the second
year Pat Williams hosted a Christmas party to support The Salvation Army.

CenterPoint Energy employees picked The Salvation Army as their
charity of choice during the 2010 Christmas season. They held a toy drive
that yielded 20 gigantic bags of new toys, enough to fill several large
transportation containers. Pictured are Major Darryl Leedom,
commander of the Twin Cities Salvation Army, and Jean Krause,
CenterPoint Energy community relations director. Krause led a convoy
of toy-carrying CenterPoint employees and also presented The Salvation
Army with a cash donation.

The Salvation Army held its first-ever William Booth Society event
Dec. 12 at the home of Bill and Teri Popp, whose company, POPPcom,
allows people at Salvation Army centers to make free long-distance calls
to anywhere in the world during the holidays. The society was created to
recognize those who give The Salvation Army $5,000 or more per year.
More than 80 society members at the event enjoyed food, guest
speakers and fellowship. For more information about the William Booth
Society, visit www.thesalarmy.org/cont/williamboothsociety.htm

Minnesota Timberwolves forward Kevin Love signed autographs
Dec. 7 at Best Buy in Oakdale, where he gave away free game tickets in
exchange for coat donations. Love’s 3rd annual Kevin Love Coat Drive
was held in early December, an effort that yielded more than 1,700
coats. Love delivered the coats in person to The Salvation Army Harbor
Light Shelter in Minneapolis. “The Salvation Army has already donated
many coats to families this fall, but this outstanding organization
needs our help to continue reaching out to those in need,” Love said.

Bell ringing is so fun that the people who deliver packages to The
Salvation Army even want to join. FedEx driver Charlie Swanson has
been a bell ringer for several years. He said he gets way more out of the
experience than those who donate. Case in point: While bell ringing this
year, a man told Charlie he will never forget when The Salvation Army
gave him a coat when he was a child. “I assumed the … warm winter
coat was not a replacement, but his only coat,” Charlie said. “As he
shuffled away, I had tears rolling down my cheeks.”
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John Larson (retired) was among dozens of Minneapolis firefighters to
bell ring Dec. 16 during Buck the Boot, an annual event in which
firefighters use their boots to collect donations along Nicollet Mall in
Minneapolis. For the second year, the Deluxe Corp. Foundation gave
$10,000 in matching funds, committing $100 for every $20 bill the
firefighters gathered. Generous Twin Cities passersby gave 202 $20
bills, good for the entire $10,000 match. Overall, Buck the Boot raised
nearly $20,700.  

Minnesota Lynx guard Lindsay Whalen signed autographs and helped
distribute food baskets Dec. 22 at the Payne Ave. Salvation Army in St.
Paul. The baskets included turkey, potatoes, stuffing and other goodies.
They were given to 2,000 families across the Twin Cities as part of The
Salvation Army’s “American Christmas Dinner” effort, paid for with a
$60,000 donation from Minnesota Vikings quarterback Brett Favre.
Whalen was joined by a host of Lynx staff members who also gave their
time to serve others.  

Minnesota Timberwolves forward Anthony Tolliver held a private
Christmas party at Target Center Dec. 22 for 10 families served by The
Salvation Army, buying them presents, dinner and box seats to the
evening game vs. the Utah Jazz. In addition, a Timberwolves player
wishing to remain anonymous paid several months of rent for five
families in danger of losing their homes due to unemployment. One
of the families had lived in their house for 20 years and they were
only a month away from losing it. Thanks to the donation, they were
able to keep their home.

Students from Highland Park Junior High in St. Paul spent Nov. 16
wrapping presents that The Salvation Army later delivered to children
with an incarcerated parent. The Salvation Army’s Prison Toy Lift
program allows incarcerated parents to give quality gifts to their
children with no indication the gifts originated from The Salvation
Army. The program brings joy to thousands of children who miss their
parent and might not otherwise receive a Christmas present from them.
More than 1,350 gifts were distributed in 2010.

The Salvation Army went high-tech during Christmas 2010 with the
creation of two free apps for Apple’s iPhone, iPad and iPod touch. One
app is a virtual bell that rings when you shake it. The other is an Online
Red Kettle that allows users to gather donations from friends and family
in the palm of their hand. New technologies also allowed The Salvation
Army to accept donations through text messages and via credit card
machines at red kettles. In addition, a new Salvation Army-inspired
ebook entitled “The Bell” became available for the iPad, Kindle and Nook.    

Nearly 800 Twin Cities Realtors® and associates banded together Dec. 10
for the first-ever Realtor® Ring Day. They staffed 75 kettles across the Twin
Cities, raising the bulk of the $125,000 in kettle donations gathered on the
day. Tina Graham (left) of the St. Paul Area Association of Realtors® said
there is common connection between Realtors® helping people make
home ownership a reality and The Salvation Army's goal of making sure
people have a warm place to sleep. She is pictured with Kate Beckman and
Tony Maurer, president of the association. Additional sponsors included
the Minnesota and North Metro Associations of Realtors®.
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KOOL 108 An Oldie But Goodie 

hen it comes to supporting the Twin Cities
Salvation Army, KOOL 108 FM is an oldie but
goodie.

The classic rock station has been a dedicated partner of The
Salvation Army for years, perennially on the forefront of the
Army’s Christmas fund-raising efforts and regularly going
beyond the call of duty. 

Christmas 2010 was no exception. Right
after the Dec. 11 blizzard, for example,
the station held a six-hour radiothon
asking listeners to give money to help
The Salvation Army make up for
$130,000 in lost kettle donations. The
idea to hold the radiothon came from
KOOL 108 announcer Jeff Olsen;
exhausted after shoveling his driveway
and thinking how well he’d sleep that
night, it dawned on him that others
would not have a warm place to sleep
at all. 

The radiothon raised $27,000 in Online
Red Kettle donations. That’s more than
half of the $47,000 in total Online Red
Kettle donations raised by businesses
across Minnesota and North Dakota. 

KOOL 108 did plenty more. Throughout
December they announced their “KOOL
108 Bell Ringer of the Day,” a

promotion that underscored the importance of volunteers
and encouraged others to get involved. A new ringer was
named every Monday to Friday, from University of
Minnesota student Brent Miller to Minneapolis firefighter
Captain Vicky Jung. The station even gave the bell ringers
thank you gifts, such as tickets to Chanhassen Dinner
Theatre.  

KOOL 108 also gave on-air mention to
dozens of local businesses and
organizations bell ringing in December,
from the Elmer Schefers State Farm
Insurance Agency in Plymouth to the
varsity hockey team at Bloomington
Jefferson High School. 

All this, not to mention they broadcast a
live airing of The Salvation Army’s Kettle
Kickoff celebration, held Nov. 11 at Cub
Foods in Plymouth, for the fifth year in
a row. 

“For KOOL 108 to do anything more for
The Salvation Army would be virtually
impossible,” said Major Darryl Leedom,
commander of the Twin Cities Salvation
Army. “We thank KOOL 108 and its
listeners for investing their resources
into the work of The Salvation Army.
Indeed, KOOL 108 has grown to become
one of our most important and
celebrated partners.”

KOOL 108 announcer Jeff Olsen. KOOL 108 announcer Lee Valsvik talks to Major Darryl Leedom
on-air at Kettle Kickoff.

W

KOOL 108 has broadcast The Salvation
Army’s Kettle Kickoff events at Cub
Foods for the past five years.
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f the 813 families that had a merry
Christmas thanks to The Salvation Army’s
Adopt-A-Family program, seven were
sponsored by a group of 30 kids who raised

funds by performing puppet shows for an entire year.  

Adopt-A-Family is an annual program sponsored by 102.9
Lite FM that allows Twin Cities residents to buy Christmas gifts
for families in need and deliver the items in person. 

The youth puppet team at St. Stephen Lutheran Church in
White Bear Lake, led by church member Bill Krannich, raised
$1,350 through puppet shows performed at church and in the
community. Their most lucrative show, held last Easter,
yielded about $800. 

They used the funds to purchase grocery gift cards and
Christmas presents for seven families. They delivered the gifts
Dec. 18 at the Maplewood Salvation Army, which held an
Adopt-A-Family gathering for sponsors and families to
connect.  

Krannich got the idea to
support Adopt-A-Family
during the 2009 Christmas
season. “I was listening to
102.9 and heard about Adopt-
A-Family,” he said. “I thought
it would be a great for our
kids to do a fund-raiser – we
hadn’t done a service project
before.”

With that, the puppet team

spent the next 11 months holding its 10-minute, Bible-based
puppet shows at church once a month and at events such as
Marketfest, a local family festival. 

For many of the kids, Adopt-A-Family was an eye-opening
experience.

“I told my group of kids what some of the families wanted,
things like clothes, diapers and underwear,” Krannich said.
“One of the kids said, ‘Why do they want underwear?’ Then
everyone got quiet – it finally hit them that not all families
are as fortunate. It was an important moment.”

One of the families the puppeteers sponsored was that of
Vadnais Heights resident Gary Sheffler, his wife and two
young sons. They received a $50 Cub Foods gift card, a $20
Target gift card and $80 worth of presents for the kids. 

“This helps out a lot – everyone’s on a tight budget,” Sheffler
said. “I’m very thankful for this help, very appreciative. My
boys are going to love these presents. It’s going to be good
to see the smiles on their faces.”

Adopt-A-Family helped put
smiles on the faces of another
2,360 children during Christmas
2010. 

“A big thank you to 102.9 Lite
FM and everyone who
participated in year six of this
wonderful program,” said
Major Darryl Leedom,
commander of the Twin Cities
Salvation Army.

Pint-Size Puppeteers ‘Adopt’ Seven Families 

Members of the youth puppet team at
St. Stephen Lutheran Church.

O

The puppet team shops for
presents to give to seven
families in need.

Bill Krannich gives gifts to
Gary Sheffler and his family
during an Adopt-A-Family
gathering at the Maplewood
Salvation Army.
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NOMINATE SOMEONE YOU KNOW AT thesalarmy.org/inhisname.htm
Honorees will be highlighted on-air each Friday at 10am through June

In His Name is a new radio segment from 95.3 Praise FM and The
Salvation Army. It highlights the work of individuals in the Twin Cities
who joyfully serve their neighbors with humility and self-sacrifice.

Minnesota communities are being transformed through the amazing
service of dedicated believers from local churches. It is time to
celebrate that service In His Name.




